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PERSONAL DETAILS 

A Educational Background/Qualification 

1. PhD in Business Administration (Marketing), Jomo Kenyatta University of Agriculture 

and Technology (JKUAT), Kenya (2015) 

2. Master of Business Administration (MBA) in Marketing Management, Egerton 

University, Kenya (2006) 

3. Bachelor of Commerce (Business Administration option) University of Nairobi, Kenya 

(1994) 

B Brief Auto-biography 

Prof. Peter Mwaura is an Associate Professor of Marketing at Laikipia University. He is a 

dedicated and enthusiastic individual with outstanding communication, organizational, and people 

skills with a passion for teaching, research, and consultancy. Peter has over twelve years of 

experience teaching at the university level. As a faculty member of the commerce department, he 

is involved in academic advising, student mentorship, curricula development, consultancy work, 

and community service/outreach activities. Peter, who currently serves as the Dean of the School 

of Business and Economics, has, among other responsibilities, been a chair of the department, 

programmes coordinator, and graduate school representative. He has supervised the completion of 

many theses and research projects at the doctorate and master’s levels. Peter has authored a 

university-level scholarly book, published many articles in peer-reviewed journals, and 

participated in several international conferences. He has served as an external examiner for various 
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public and private universities. Peter has participated in several trainings, seminars, and workshops 

to build capacity and enhance professional development. He has been appointed to various 

university committees/taskforces and was mainly instrumental in the formulation of several 

university policies and the development of the Laikipia University Strategic Plan and Farm 

Business Plan. As a professional, Peter is an active member of the Marketing Society of Kenya 

(MSK) as well as the Education and Social Sciences Research Association of Kenya (ESSRAK).  

C Area of Specialization 

Marketing Management and Strategy    

D Research Interest 

1. Digital and Social marketing  

2. Corporate and Business Strategy  

3. Consumer Analysis and Consumerism 
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