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Educational Background:  

 PhD in Agribusiness Management, Egerton University, Kenya, 2018 

 Masters in. Strategic Management, Egerton University, Kenya, 2012 

 Bachelors in Agribusiness Management, Egerton University, Kenya, 2005 

Brief Auto-biography  

Dr. Opondo has a PhD in Agribusiness Management. She has participated in various conferences and 

panel discussions in matters related to sustainable agriculture for food security both locally and 

internationally. Dr. Opondo is an Agripreneurship ambassador and spearheads trainings on 

accelerating Agripreneurship among the youth. She is also the patron of Agribusiness club and 

Faculty advisor of Enactus Club, Laikipia Chapter. She has a passion for working with the youth to 

realize their potential through entrepreneurship in agriculture. In addition, she is a member of the 

dairy value chain committee, Laikipia County. Dr. Opondo has an interest in promoting underutilized 

crops especially in the Arid and semi-arid areas. 
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Research Interest 

Value chain analysis of underutilized crops and accelerating agripreneurship among the youth 

through production and commercialization of high value indigenous crops. 

 


